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‘Hearing their stories 
and learning from 
their experiences has 
definitely been a major 
advantage.’

‘It’s a great course, which 
you can tailor to your own 
wishes, and the University 
is a special place.’

For information, please contact: 
Henley Business School 
University of Reading 
Whiteknights 
Reading 
RG6 6UD
ugmanagement@henley.ac.uk
Tel +44 (0)118 378 5058
www.henley.ac.uk/ug

How did you come to be on this programme, and why did you choose 
to study at Reading?
‘I did a Business Diploma at college and as Reading was reasonably local to where I lived, 
I came along to the Open Days and was really impressed with everything I saw. I spoke to 
other students and there was just a great atmosphere on the campus, and it seemed like  
a lovely place.
‘The Business School was especially impressive and has a great reputation, and the course 
itself offered lots of optional modules and the opportunity to do a placement, which 
appealed to me.’

Were there any surprises once you started the programme?
‘I knew that there would be some lectures from practitioners, but this side of the course 
really exceeded my expectations. These people really know what they are talking about, 
and give real examples based on their own, first-hand experience. Hearing their stories 
and learning from their experiences has definitely been a major advantage.
‘I was also surprised – in a good way – at the amount of responsibility we were given. 
In the first year, as a group, we set up a small business, and this gave us lots of practical 
experience of developing business plans, doing presentations and working effectively  
as a team.’

And how did your placement work out?
‘The placement covers the whole of the third year of the course, but the Careers Team 
at Reading was so helpful and supportive all the way through. From the beginning, they 
distributed updates every week on new placement opportunities through emails and 
an online portal, and helped us to prepare for the process with mock assessments, 
psychometric testing, refining our CVs and then – once we’d identified an opportunity – 
working through the application process with us.
‘For me, I got an interview at Zurich Insurance within two weeks of sending my application, 
and they told me the same day that I’d been successful! I had a great year at Zurich, 
in the Marketing Communications team and Insight, Proposition Development and 
Planning team, with lots of responsibility for measuring the effectiveness of a content 
marketing site, a function which hadn’t previously existed, but which is now a formal 
part of their operation. ‘All this gave me great experience and improved my capability 
in time management, teamwork, technical skills and generally understanding how a big 
company works. ‘I’ve now applied for their graduate scheme, alongside a number of other 
applications, and I feel really confident that I’m significantly better prepared than most of 
my contemporaries because of the time I spent on my placement.’

What advice would you give to anyone considering this course, and 
why should they think about doing it at Reading?
‘I’d certainly recommend them to do a placement course, to give them a competitive 
advantage; the extra year is well worth it, and I believe they’ll be in a better position to  
get a better job at the end of it. It’s a great course, which you can tailor to your own wishes, 
and the University is a special place.’




